Father Christmas
In his woodland yurt
Saturday 5th and Sunday 6th December
At 11am Father Christmas arrives by lawn mower
(of course, how else would he arrive at a garden?!)
Visit the Elves workshop for a spot of Christmas crafting,
or pop into the Tearoom for a hot chocolate
On the way to see Father Christmas, take a walk along our woodland trail;
be sure to say hello to Reindeer Comet and Blitzen along the way.

TICKET
ONLY
EVENT

Adults £6.20, Concessions £5.70, Children £7.00

Telephone: 01603 270 449

For more information please call in and see us or
visit our website www.fairhavengarden.co.uk

Find us at NR13 6DZ
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EDP/VISIT NORFOLK TOURISM AWARDS

■ Celebrating a booming industry – the EDP Visit Norfolk Tourism Awards winners; (below) guests enjoy an entertaining evening at Potters Leisure Resort in Hopton.

The people who put
Norfolk on the map

T

he EDP Visit Norfolk
Tourism Awards have
put the spotlight on
deserving businesses
and individuals across
the county at a special
black tie event.
Celebrating the best of Norfolk’s
tourism industry, the winners of 15
categories were announced last
week at Potters Leisure Resort in
Hopton.
Bob Crawley, EDP publisher
Archant’s director of content, said:
“This is a fantastic opportunity to
celebrate this booming industry.
“Everyone nominated should be
proud of their achievements – it is
your hard work which puts Norfolk
on the map as a holiday hotspot.”
Guests began the evening with a
drinks reception, sponsored by Paul
Robinson
Partnership,
followed by dinner
and the awards
presentation.
The most coveted
prize, the
Outstanding Achievement award
sponsored by Hoseasons, went to a
woman who works tirelessly for the
tourism cause.
Aileen Mobbs and her husband
Nick run Great Yarmouth’s seafront
Imperial Hotel and play a leading
part in the tourism life of Norfolk’s
biggest resort, as chairman of the
Great Yarmouth Maritime Festival.
Katie Hanger, brand manager
at Hoseasons, said: “She is
undoubtedly one of Great
Yarmouth’s leading business and
tourism figures.”
■ Turn inside for all winners’ details.

Pictures: KIERON TOVELL

Outstanding Achievement:
■ Aileen Mobbs
Event of the Year:
■ Porkstock
Best Self Catering Establishment:
■ The Castle, The Grove Holt
Best Food and Drink Tourism
Attraction:
■ The Ingham Swan
Customer Care:
■ Kris Coutigan – Andover House
Hotel and Restaurant
Best Visitor Attraction (over 50,000):
■ Pensthorpe Natural Park
Best Visitor Attraction (under
50,000):
■ Ancient House, Museum of
Thetford Life, Norfolk Museums
Service
Golden Years:
■ Age UK Norfolk
Tourism Personality:
■ Mark Wilkinson – TheCanoeMan
Best Marketing:
■ Zoological Society of East Anglia,
Banham Zoo
Best Independent Hotel:
■ The Globe Inn
Holiday Park/Village of the Year:
■ Kelling Heath Holiday Park
Best Sustainable Project:
■ Hootz House, Pensthorpe Natural
Park
Best Adult Leisure Break:
■ Congham Hall Hotel
Best Broads Holiday Experience:
■ Herbert Woods
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Best Adult Leisure Break

Best Broads Holiday Experience

Winner

Congham Hall Hotel

Judges’ comments

Sponsor

Judges were impressed by
the stunning spa facilities,
grounds, tennis courts and
other leisure activities
offered by Congham Hall
Hotel. These teamed with
the luxury accommodation,
a warm ‘home-from-home’
feel, and an impressive
number of small personal
touches have led to this
hotel becoming a well
deserved winner of the
Best Adult Leisure Break
category.

The Norfolk Mead Hotel

Finalists

Morston Hall Hotel
Potters Resort

About the winner...

Winner

Herbert Woods

Sponsor

The Boathouse

Finalists

Hirsty’s Family Fun Park

About the winner...
Herbert Woods is one of the
leading and longestestablished tour operators in
the sector, celebrating its 90th
birthday next year. Customer
service and continual
investment in top quality
boats and waterside holiday
cottages is paramount to the
business. The attention by
management runs throughout
every element of the
customer’s journey. Herbert
Woods is proud to be top of
the league in this tourism
sector in Norfolk.

Best Food and Drink Tourism Attraction

Best Independent Hotel

Winner

Winner

Sponsor

Norwich Print Solutions

Finalists

Brasted’s
The Maddermarket Kitchen

From the moment you book
your Broads holiday to the
very end, Herbert Woods
provides a seamless service.
They understand it’s the little
things that count and take
pride in making every holiday
special. A worthy winner.

Museum of the Broads

Congham Hall Hotel sits in
30 acres of beautiful grounds
on the north-west Norfolk
coast. The 26 individually
designed bedrooms are all
named after herbs from the
famous herb garden. Idyllic
views of the countryside
from the stunning 12-metre
swimming pool and outdoor
hot tub. The spa offers a
unique treatment range
using products from
Elemental Herbology. A
great place to relax or
explore.

The Ingham Swan

Judges’ comments

Judges’ comments
The Ingham Swan is set in a beautiful
location close to the Broads with a
stunning 14th century building which is
very inviting and gives that “wow”
factor on arriving. The Ingham Swan
has its own farm where the team grow
and manage their own seasonal produce.
They also use local producers for meat,
fish and drink and fresh bread is made
twice a day. The restaurant offers a
range of menus including a cheese
menu and an evening tasting menu.
Outside has been nicely laid out with a
garden area, and those diners who
would like to stay and enjoy a break will
love the newly refurbished bedrooms.

About the winner...

The Globe Inn, Wells

Sponsor

Swank Interiors

Finalists

Andover House Hotel & Restaurant
Ivy House Country Hotel

Judges’ comments
The individually decorated
bedrooms have a relaxed
and inviting atmosphere,
the perfect retreat after a
walk along the beach and
it’s dog friendly too. The
Globe Inn has all of the
attributes that make for a
relaxing break in Norfolk,
with its beautiful décor,
relaxed ambiance and a
great food and drink offer it
really is a truly
independent champion for
the best of Norfolk
tourism.

About the winner...
Perfectly placed where
the north Norfolk coast
meets the Broads and
where The Ingham Swan
has been located since the
14th century. An awardwinning destination
dining experience, with
relaxed fine dining and
the opportunity to stop
over in style and make
the most of “Our
Norfolk”, miles of
expansive beaches and
countryside steeped in
legend.

With a great team of
chefs, the food at The
Globe Inn will both
stimulate and delight the
senses. Much of it is
sourced from the local
area, with crabs and
mussels straight form the
Quay, game and meat
from down the road, and
rhubarb from the garden.
Relax at The Globe Inn
where the friendly and
efficient team will be sure
to look after you.
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Best Marketing

Winner

Best Self Catering Establishment

Judges’ comments

Zoological Society of East Anglia
(Zsea) Banham Zoo

Sponsor

Take One Media

Finalists

Pensthorpe Natural Park
VisitNorwich

Zsea Banham Zoo has taken advantage
of market developments, such as the
final dualling of the nearby A11, and
uses tactics to exploit opportunities,
resulting in 2014 being its best year for
admissions ever and a strong outlook
for 2015. The team is very active and
does not focus solely on Banham Zoo.
Detailed econometric analyses and
evaluation have resulted in an
integrated database system. Plans and
developments are communicated
through management meetings and
company briefings, which show a very
creative and consistent approach. The
sheer volume of activity is impressive.

About the winner...

Winner

The Castle, The Grove, Holt

Sponsor

Norfolk Country Cottages

Finalists

Plum Tree Cottage, East View
Farm Holiday Cottages
Tower House, PCM Residential

Judges’ comments
The Castle demonstrates great
attention to detail with a high
standard of finish, including
personal touches that make this
stylish establishment a worthy
winner. Set in lovely grounds with
plenty of space for the family to
enjoy this individual and quirky
building, it has been lovingly
restored and is now an ideal
getaway for a family or a group of
friends. Relatively new to the
self-catering industry The Castle
has ticked all the boxes: stunning,
interesting property; stylishly
equipped; and an ideal place to
relax and to have fun – a real treat.

About the winner...
The Grove Holt
comprises six properties
set in three acres, with a
tennis court and play
area for children. Each
cottage has been
beautifully furnished
and sleeps two to eight
people, sleeping 36 in
total. It has been
awarded Visit England
four stars and a Gold
Award for exceptional
standard of
accommodation and
customer service.

Zsea Banham Zoo is one of
the UK’s most exciting
wildlife attractions and
provides visitors of all ages
with a full day out of
discovery, fun and adventure.
The society is totally
committed to providing
excellent service, exceptional
value for money and a
friendly, while highly
professional, atmosphere. It
is renowned worldwide for
its breeding programme
successes and wildlife
conservation.

Best Sustainable Project

Winner

Hootz House, Pensthorpe
Natural Park

Sponsor

R A Brown Heating Services

Finalists

Fairhaven Woodland and
Water Garden
The Maids Head Hotel

Best Visitor Attraction over 50,000 visitors

Judges’ comments
The winner of Best Sustainable Project
has shown the judges how they have
created an adventure project, Hootz
House, in the heart of a nature and
conservation park, proving you can make
improvements with sustainable choices.
Every aspect of the project demonstrates
sustainability. The heating is provided by
using a heat pump from the lake,
distributing heat to buildings, with the
play equipment being made from wood,
and a floor made of recycled tyres. LED
lighting has been installed and rainwater
is used to flush the toilets to enhance the
projects sustainability, even the café
recycles all its waste.

About the winner...

Winner

Pensthorpe Natural Park

Sponsors

NTAA and Shopper Anonymous

Finalists

Judges’ comments
Pensthorpe Natural Park
combines superb attention
to detail with clarity of
vision and exemplary
customer care. Pensthorpe
Natural Park is simply
outstanding, with a
well-motivated team
determined to be the best
and deliver a high quality
visitor experience.

BeWILDerwood
Dinosaur Adventure

About the winner...
Pensthorpe Natural Park has
willingly embraced a number
of eco-friendly practices over
the years, including the
recent installation of a
ground source heat pump
and 111 photovoltaic panels.
Hootz House, a new £1.25m
indoor play area, enhances
Pensthorpe’s enduring
commitment to
environmental principles and
further cements its ongoing
dedication to sustainable
tourism.

Set in 700 acres of
stunning surroundings,
visitors can enjoy
renowned gardens,
woodland walks and a
great day of play.
Attracting families,
walkers, gardeners and
nature enthusiasts,
Pensthorpe Natural Park
is dedicated to inspiring
and educating the next
generation through
adventure play…
nature’s way.
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Best Visitor Attraction under 50,000 visitors

Customer Care

Winner

Winner

Ancient House Museum of
Thetford Life

Sponsors

NTAA and Shopper Anonymous

Finalists

Barton House Railway
Wroxham Miniature Worlds

Judges’ comments
Ancient House Museum of Thetford
Life was independently nominated
by a visitor. The mystery shopper
said it was the staff who made the
museum, bringing the place to life.
The museum epitomises excellence
in its offer, generated by enthusiastic
and committed staff who are
constantly working on programmes
to encourage visitors of all ages to
visit time and time again. Ancient
House achieved the highest mystery
shopper score of the 16 attractions
entered for this category, and it is
clear that the standards and service
offered is ingrained in its ethos.

About the winner...

Camplings Linen

Finalists

The Maids Head Hotel – Sharon Papiez
Potters Resort – Anthony Savage

About the winner...

Event of the Year

Porkstock

Sponsor

SSY Guarding

Finalists

Francis Bacon and the Masters
GoGoDragons!

Smaller hotels can create
their own unique offering to
the weary guest, which is
largely driven by the passion
of their owners. On some
occasions, this sense of focus
on the customer is difficult
to transfer to the staff, but
Kris seems to be an
exceptional exception showing the same desire to
serve and remember the
individual guests preferences
as if they were his own.

Sponsor

The atmospheric Ancient
House Museum of Thetford
Life, part of Norfolk
Museums Service, tells the
remarkable story of
Thetford and the Brecks.
Discover rich collections
alongside audio guides,
films and animations. Meet
local people from
Thetford’s past, from
revolutionary philosopher
Thomas Paine to Sikh hero
Maharajah Duleep Singh.
And don’t miss the
Tudor-style garden.

Winner

Judges’ comments

Kris Coutigan – Andover House Hotel
& Restaurant

The focus at Andover House is to
satisfy and delight guests whether
it be the food, rooms or service
they experience. The business is
committed to continually
enhancing our guests’ expectation
and creating a successful team
that provides excellent customer
service as well as achieving
personal development and
gratification from their work.
Kris offers that extra bit of
dexterity and friendliness, with
the ability to relate to customers
needs which enhances their
experience as a whole.

Golden Years

Judges’ comments
The Porkstock event in July is a great
concept and caters for families during
the day and for over-18s at night,
allowing all age groups to take part.
The daytime for families is free and so
has a great appeal to families needing
to entertain their children without
blowing the budget. They have a
dedicated kids’ zone and excellent
website, updated regularly and there is
feedback through social media,
whether good or bad. There is excellent
travel information and makes great
use of public transport. Porkstock is
charity-based and has raised a great
amount for local charities.

Winner

Age UK Norfolk

Sponsor

Kingsley Healthcare

Judges’ comments
The judges felt Age UK Norfolk
was a clear winner with its
ambition to make Norfolk the
UK’s first dementia care-friendly
county. It is already well
advanced with its programme of
education and the judges felt the
positive impact for Norfolk
tourism could be immense, given
the county’s ageing population.

Finalists

Fairhaven Woodland and Water Garden
Norfolk Museums Service

About the winner...

About the winner...
By day, Porkstock is a free food
festival, highlighting all that’s
great from the region. Alongside
regular cookery demos, foodie
workshops as well as a number of
family games and fun piggy-based
activities for children of all ages.
By night, Porkstock becomes a
celebration of live music, great
beer and some tasty food. The aim
is not to make profit – Porkstock
simply wants to do some good for
local charities while celebrating
local food… and having a lot of fun
doing it.

Age UK Norfolk is a county-wide,
independent charity. Founded in
1947, with more than 60 years’
experience of providing
supportive services including
information and advice, and care
and wellbeing, Age UK Norfolk
celebrates age and works with
older people to improve quality
of life and promote
independence. It has addressed
the Prime Minister’s 2012
Dementia Challenge through
facilitating local communities to
become dementia-friendly.
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Outstanding Achievement

Tourism Personality

Winner

Mark Wilkinson - TheCanoeMan

Sponsor

Kingsley Healthcare

Judges’ comments
We felt Mark’s personality
and his relationship with
the unforgettable Mr Darcy
(Springer spaniel) were
vital ingredients in his
success and fitted perfectly
with the innovative nature
of his business and future
plans.

Finalists

Roy Davenport – Davenport’s Magic Kingdom

About the winner...
TheCanoeMan is the
largest provider of
guided canoe trails
and canoe hire in the
UK. He offers
environmentallyfriendly activities,
trips, short breaks
and holidays all over
Norfolk and north
Suffolk allowing
people to access
some of the most
beautiful and
peaceful areas of the
Broads.

Holiday Park/Village of the Year

Kelling Heath Holiday Park

Sponsor

The Beeston Group

Finalists

Deer’s Glade Caravan & Camping Park
Woodland Holiday Park

Aileen Mobbs, Imperial Hotel, Great Yarmouth

Sponsor

Hoseasons

About the winner...

Duane Dibartolomeo - Grosvenor Fish Bar

Winner

Winner

Judges’ comments
Whether touring or
camping having a break in
one of its lodges or holiday
homes, Kelling Heath’s
commitment not just to its
customers and facilities,
but also its heathland
environment and local
wildlife is impressive. A
wide-ranging programme
of investment in facilities,
homes and plots is clearly
demonstrated, backed by
innovative marketing
designed to link the park
with holiday memories
keeping the brand alive all
year round.

About the winner...
Set among 270 acres of woodland
and rare open heathland close to
the north Norfolk coastline, it is
not only its impressive facilities
and attention to detail that sets
Kelling Heath apart, but also the
management and interpretation of
this unique natural environment.
With a vision to be “passionate
about our people, service and
environment”, this has driven the
continual investment and
development of the staff, facilities
and the natural habitat. It offers an
experience like no other and is
proud to share it.

Aileen Mobbs is living
proof of the wisdom of
that old saying, if you want
something done ask a busy
person to do it!
She and her husband Nick
run Great Yarmouth’s
seafront Imperial Hotel
which has been in the
Mobbs family since the
1930s, and their tireless
effort and consistent
investment has taken it
from two star to the only
four star property in the
borough.
And yet Aileen still finds
time to play a leading part
in the tourism life of
Norfolk’s biggest resort as
chairman of the successful
Yarmouth Maritime
Festival.

Aileen has been involved
in the festival since it
started in the year 2000 and
has seen it grow and
flourish to the point where
it attracts more than
30,000 visitors over the
weekend.

The event has become a
September highlight on
Norfolk’s tourism calendar
and has shown the way to
other resorts in the region
on how to maximise trade
during the shoulder
seasons.

